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�ĝčĎćĎę�Ȑ�ǜ���������������������ǂȐȘ�����������������������������������������������������������

Sources: World Health Organization Situation Reports; press release from China State Council, National Health Commission of the PRC, 
Chinese Provincial Government; media reports; BCG analysis.
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I believe the worst
impacts are ahead
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I have changed my daily
lifestyle due to the virus

I believe the world is
in serious danger
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�ĝčĎćĎę�ȑ�ǜ�����������
�������������������������ƽ�������������������������������������������������� 
Corner

Sources: BCG COVID-19 Consumer Sentiment Survey, March 13–16, 2020 (N = 1,831 China; 2,521 France; 2,206 Italy; 2,787 UK; 2,345 US), and 
March 27–30, 2020 (N = 2,916 China; 2,985 France; 2,150 Italy; 2,984 UK; 2,944 US) unweighted; representative within ±3% of census/national 
demographics.
Note: Question text: “How much do you agree with each of the following statements about the coronavirus?”
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Sources: BCG COVID-19 Consumer Sentiment Survey, March 13–16, 2020, and March 27–30, 2020 (N = 1,831 and N = 2,916, respectively, for 
China, and N = 2,521 and N = 2,985, respectively, for France), unweighted; representative within ±3% of census/national demographics.
Note: Question text: “Would you be concerned about doing any of the following in the near future? Select all that apply.” and “You mentioned 
you would be concerned about X. What part of the experience concerns you? Select all that apply.” Bar chart numbers have been rounded to 
the nearest whole digit, but bar lengths reflect the actual proportionate size of each percentage change.
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Strong early government action:

• Janta curfew across the nation2

• Complete lockdown for 21 days
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�ĝčĎćĎę�ȓ�ǜ������ǂȐȘ�
��������������ʮ����������������������������������������������������������
�����������������������������

Source: BCG COVID-19 Consumer Sentiment Survey, March 23–26 2020 (N = 2,106 India); representative of the top 35% of the metro tier 2 
(cities with populations greater than 0.5 million) population in India.
Note: Question text: “You mentioned that you are aware of a global virus outbreak. What comes to mind when you think about the virus? 
Please list 3–5 words or phrases.”
ɮMarch 24 was the midpoint of the India survey period; April 4 is the most recent date for which COVID-19 infection data is available (source: 
World Health Organization).
ɯThe Janta curfew, which started on March 22, permits people to be out only for essential activities and only from 7 a.m. to 9 p.m. each day. 
Source: Economic Times, March 21, 2020.

Winners
����������ȣȡʅ���������������
��������spend more

In-home entertainment
Fresh and organic foods
Packaged food and beverages
Preventive health care
Household care products
Savings
Utilities
Restaurant pickup/delivery
Out-of-home entertainment
Medical procedures
Vitamins/supplements
Education

Travel
Out-of-home-entertainment
Restaurants
Gambling
Luxury/fashion
Public transportation
Home décor
Women’s clothing
Outerwear
Athletic equipment and clothing
Cars/automobiles
Home electronics and appliances
Shoes/footwear
Toys and games
Men’s clothing
Tobacco/smoking
Mobile electronics
Restaurant pickup/delivery
Cosmetics/perfume
Alcohol
Savings
Medical procedures
Education
Hair and body care
Rent/mortgage
In-home entertainment
Utilities
Insurance
Vitamins/supplements

Canada Italy FranceGermanyUK US Canada Italy FranceGermanyUK US

Losers
����������ȣȡʅ���������������
��������spend less
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�ĝčĎćĎę�Ȕ�ǜ��������������������������������������������������������
�����������������������������-
����������������������

Source: BCG COVID-19 Consumer Sentiment Survey, March 27–30, 2020 (N = 2,928 Canada; 2,985 France; 3,085 Germany; 2,150 Italy; 2,984 
UK; 2,944 US), unweighted; representative within ±3% of census demographics.
Note: Question text: “How do you expect your spend to change in the next 6 months across the following areas?” Categories listed here 
exclude baby/child food, childcare, and children’s clothing.
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China and India are the only countries in 
which some categories show net increases 
in planned spending

Net decreases in India and China
are smaller than those in Europe and 
North America
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Planned changes in spending across categories
over the next six months
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�ĝčĎćĎę�ȕ�ǜ������������������ƽ������������������������������������������������������������������������
��������������������

Source: BCG COVID-19 Consumer Sentiment Survey, March 27–30, 2020 (N = 2,928 Canada; 2,916 China; 2,985 France; 3,085 Germany; 
2,150 Italy; 2,984 UK; 2,944 US) unweighted; representative within ±3% of census demographics; and March 23–26 2020 (N = 2,106 India); 
representative of the top 35% of the metro tier 2 (cities with populations greater than 0.5 million) population in India.
Note: Question text: “How do you expect your spend to change in the next 6 months across the following areas?” Plotted data excludes 
categories with N < ~100.
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Source: BCG COVID-19 Consumer Sentiment Survey March 27–30, 2020 (N = 2,928 Canada; 2,916 China; 2,985 France; 3,085 Germany; 
2,150 Italy; 2,984 UK; 2,944 US), unweighted; representative within ±3% of census demographics; and March 23–26 2020 (N = 2,106 India); 
representative of the top 35% of the metro tier 2 (cities with populations greater than 0.5 million) population in India.
Note: Question text: “How do you expect your spend to change in the next 6 months across the following areas?” Charts exclude results for 
childcare, children’s clothing, and baby/child food.
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Plan to increase spending in the next six months across categories (%)
Plan to decrease spending in the next six months across categories (%)

Age (years)
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Socioeconomic
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ǣ�����������
• Fresh foods
ǣ������������������������
• Mobile services
• Savings
ǣ�����������������������
����������Ǧ������������ǧ�
ǣ��������ǂ	������������
ǣ���������ǚ�����������
• Medical procedures
• Personal care 
• Insurance
ǣ�	��������
ǣ�
���������������������
ǣ������������������������
• Toys and games 
ǣ�����������
ǣ�������ǂ��ǂ��������������
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ǣ���������ǚ��������������
ǣ�����������������
ǣ������������������
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ǣ�����������������
• Nonmobile consumer 
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ǣ����������������
ǣ��������ǚ��������
ǣ�����ǚ�����������
ǣ�������������
ǣ����������
• Home furnishings and décor 
ǣ�����������������������
ǣ���������ǚ������
• Cars
ǣ���������������������
   supplies 
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�ĝčĎćĎę�ȗ�ǜ������ʮ�������ʫ����������������������������������������������������������������������

Source: BCG COVID-19 Consumer Sentiment Survey, March 23–26 2020 (N = 2,106 India); representative of the top 35% of the metro tier 2 
(cities with populations greater than 0.5 million) population in India.
Note: Question text: “How do you expect your spend to change in the next 6 months across the following areas?” Average increase and 
decrease in spending were calculated across all consumer sentiment categories covered; socioeconomic classification was calculated using 
the education and occupation of the chief wage earner in the household (the member who contributes the greatest amount toward meeting 
household expenses).  SEC A = the top 13% of households in metro tier 2 cities in India; SEC B = the next 22% of households in metro tier 2 
cities in India after SEC A. 
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More than usual Same Less than usual

Moderate to low 
online propensity

High online propensity 

Low online propensity

93853 Apparel/fashion

83755 Mobile phones

114544 Household care products

113455 Personal care products

144244 Cosmetics, makeup, perfume

143848 Packaged food and beverages

153947 Nonprescription medications

66430

153946 Fresh foods

124543 First aid

113554 Vitamins/supplements

Nonmoble consumer
electronics and appliances

Source: BCG COVID-19 Consumer Sentiment Survey, March 23–26 2020 (N = 2,106 India); representative of the top 35% of the metro tier 2 
(cities with populations greater than 0.5 million) population in India.
Note: Question text: “In the next one month, how do you expect your online spend for the following types of products to change?”
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In our next Snapshot, we will assess the latest 
differences in consumer sentiment and spend-
ing behaviors across the globe, and look at the 
impact of COVID-19 in additional emerging 
markets.
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Spending expectations if the virus were under 
control in one, three, or six months (%)

Regardless of the current situation’s duration, about two-thirds
of consumers expect their spending to return to at least normal

How consumers are using their 
extra time at home

62%
connecting more 

with family/friends 
(digitally)

42%
spending more

time with family
at home

41%
spending more time 

on hobbies

39%
exercising

more A lot less Somewhat less About the same Somewhat more A lot more
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ȧ�������
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Ȣ������

Source: BCG COVID-19 Consumer Sentiment Survey, March 27–30, 2020 (N = 2,944 US), unweighted; representative within ±3% of US census.
Note: Question text: “Which types of things are you doing more of while at home during the coronavirus outbreak?” and “If the coronavirus 
were to be under control in [1 month/3 months/6 months], what do you think your spending habits would be like at that point?”
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